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24-27 November 2026- Crocus Expo.
Pavilion 2, Hall 7, Booth B5055
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Ruta LLC
Address: Varshavskoye Highway 1a, office B-602, Moscow, 117105
Mob: +7 980 095 0988
Mob: +98 910 921 59 67

info(@ruta-ru.ru

www.Ruta-ru.ru
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